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Don't worry about notes. I'll share
the deck!

Upgrade #1: Answer these
three key questionsin 15
seconds

Upgrade #2: Build Instant trust
with leads

Upgrade #3: Make email your
new best friend



Duin Marketi , . .
ST TS e |'ve been in marketing for 10+ years

¢ | help small business leaders find
new ways to drive revenue

e My favorite tactics are lead generation,
writing, and email marketing
e I'm a mom to two wild boys!

ABOUT
ML

Anna Duin

duinmarketing.com



Research shows you have 15
seconds before people leave

your website. So answer their
biggest questions ASAP.

UPGRADT. ' 1:
ANSWER THISE
THRELE KLY
OULSTIONS IN
5 SECONDS




ANSWER THESE 3 QUESTIONS
ON YOUR HOME PAGE

£
e \What do you do? ? %'
e How canyou help _ -

me?

different?

-

e \What makes you /

Learn more: Crafting_Your Wow Statement

duinmarketing.com


https://www.entrepreneurship.org/learning-paths/powerful-presentations/crafting-your-wow-statement

Hard to read and
understand (aim for a
7/th-grade or less
reading_level)

COMMON
ameingo " MESSAGING

PITFALLS 1O
Focusing on how the AVOID

company/product is
awesome instead of
how it helps THEM

It doesn’t speak to the
customer’s pain points



https://hemingwayapp.com/
https://hemingwayapp.com/

STELLAR WEBSITE MESSAGING
EXAMPLES

|? F R I E D R | C H CONSUMER PROFESSIONAL ABOUT

PRODULT SERVICE & SUPPORT WHERE TO BUY SUSTAINABILITY CONTACT Us

Why it works:
e Compelling
copy
e Focused on
the customer

Own the Room.
Every Room.

. It’S C'.ea r Trust the experts in air conditioning for best-
in-class heating & cooling solutions for every
where you space—and every application
should go
next

900000

How can we help you?
Let’s get you going in the right direction.

I'ma Consumer/Homeowner v

Example from friedrich.com

duinmarketing.com


https://www.friedrich.com/

Why it works:

e Speaks to
specific pain
points

o Clear value

KILLER WEBSITE MESSAGING
EXAMPLES

HOME SPEAKING SERVICES PODCAST LET'S CONNECT!

COACHING AND KEYNOTES

Feeling overwhelmed or struggling to find work-life balance? Elevate your efficiency and feel
empowered to achieve more with Amy's workshops, coaching, and keynotes.

PRODUCTIVITY COACHING

Feeling overwhelmed and struggling to achieve a healthy

-~

work-life balance? Amy can be your key to unlocking greater
productivity and achieving more with less stress. She goes
beyond generic advice by leveraging her unique background
as a coach, engineer, and professional organizer. By working
with Amy, you'll gain the tools to prioritize effectively,
streamline your workflow, and create focus time in your
schedule. Her expertise helps you identify opportunities to

be more productive.

Example from amytokos.com

duinmarketing.com


https://www.amytokos.com/

STELLAR WEBSITE MESSAGING
EXAMPLES

LET'S o ) YOUR BRAND
Why it works:
) S pe a ks to Cl_e ar Rarify [rar’s-fi’, verbl: To elevate your brand to an exceptional level
through strategy, collaboration, and creativity.
goal/need
e You know what Our passion s making you look good—
and getting more eyes on your brand.
they do and
0 We do that by working WITH you, not just FOR you.
what services
they offer WHAT WE DO:
4 ﬂ,ms. ] n;.,,,q% l"’""m,h_
& o
: randin &
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© Presentation
% Design

Example from rarified creative.com

duinmarketing.com


https://rarifiedcreative.com/

TS ALWAYS ABOUT THEM (NOT YOU

My background

Career Highlights

« 10+ years of content marketing experience

« Generated 75% of new business and increased new revenue by 45% at RFP360

« Transformed lifecycle email marketing to increase new buyer conversion rate by 800% at Outschool

s Created a marketing-lead sales sequence campaign that was instrumental in achieving $3.6 million in

additional new revenue at mySidewalk

Core Skills
= Copywriting
= Marketing strategy
= Sales funnels
* Lead nurturing
* Website audit
» Email marketing/lifecycle

Persona development

How | Can Help You

The kind of results | can drive for you

« 10+ years of content marketing experience

= Generated 75% of new business and increased new revenue by 45% at RFP360

« Transformed lifecycle email marketing to increase new buyer conversion rate by B00% at Outschool

+ Created a marketing-lead sales sequence campaign that was instrumental in achieving $3.6 million in

additional new revenue at mySidewalk

Types of Problems | Can Solve for You
Overhauling your current marketing approach and finding new strategies to test
Creating specialty content: case studies, eBooks, white papers, etc.
Tackling the backlog your marketing team never has time for
Providing ongeing support for something you want to outsource
Deing a “little bit of everything' small business marketing
Engagingfre-engaging your leads and contacts
Setting up a new tool you just acquired: Hubspot, Mailchimp, etc.
Growing your thought leadership

Clille and commnrt | Fran i wa

Learn more: Check out Building a StoryBrand Book

duinmarketing.com



https://www.amazon.com/Building-StoryBrand-Clarify-Message-Customers/dp/0718033329

STELLAR WEBSITE MESSAGING
EXAMPLES

charity: water SIGN IN

Why it works: Transform lives like

e Make them Adane’s every month
|
th e h e ro' When B-year-old Adane’s community received

Y clean water, everything changed. Suddenly, he
Peo p le could go to school full-time and dream even
connect with

bigger: all because of monthly donors.

Join The Spring, our monthly giving community,

StO rl es to rewrite stories like his for the better.
°
understanding
r an amount to give per month
of cost

USD/MONTH

JOIN TODAY

Example from Charity Water

duinmarketing.com


https://www.friedrich.com/
https://www.charitywater.org/

GET SOME HONEST
WEBSITE FEEDBACK

Questions to ask trusted testers
e What confuses you?
e What's compelling?

Marketing Platfo

e What's not? L

e What do I/we do? S

e What questions do you still |
have? —

HubSpot software drives growth
al any scale.

) 215/ 1604 oS Youlube™ ¢ &

Learn more: Hubspot drunk website test

duinmarketing.com


https://blog.hubspot.com/marketing/hubspot-website-review-userisdrunk

**  UPGRADE +2:
BUILD
INSTANT
TRUST WITH
[.EADS




Client testimonials

WAYS 10

C)oo:o IFcz)zcocz:,gnizable client BUILD
TRUST

pressmentonsinis. [ NSTTANTTY

3rd party reviews




CREDIBILITY EXAMPLES

S 0 & &

TRUSTED

Featured In... .E!

THRIVE @ GLOBAL Healthcare
AP W3J martha

stewart

Marketing Impact
€he New Hork Times Awards

- /A\TODAY Nodern e O AdAge

Clients

We're proud to work with clients of all sizes and stages of development. Here are a few of our valued partners:

NV/\@ GARMI ftj @ SRS cathowli_g_lg:q charities

NVACanada s l@l@ Kansas Cily 'H' 0 '\!(_/ mmm

W e
C‘% pR‘E'r:E!"EOLRquEaCH 0l‘iiirnﬂ‘i‘l!litlllrl'lnur[

duinmarketing.com




CREDIBILITY EXAMPLES

. . How do we keep our prices so low?
e Testimonials (bonus

points for including TRADITIONAL SUPFLY CHAIN -
pictures) $ $ $ $ $ $ - $5%
. Addressing FAQs or now e e wmoss  wwo won
concerns QUINGE SUPPLY CHAIN
3 $

FACTORY You

Sarah Nord | Onspring | Learning Services Director

Example from Quince

To put it simply, Anna is exceptional. She is sharp, articulate,
curious, hard working, focused and dedicated. She has a thirst for

knowledge that you rarely encounter, and she is constantly
seeking to grow, solve problems and provide additional value.
Anna is a skilled communicator, project coordinator and client
service professional. It's not a question of "what can Anna do?" but
rather, "what can't she do?" If you have an opportunity to hire her,
. CiO g .

Example from Duin Marketing

duinmarketing.com


https://www.duinmarketing.com/
https://www.quince.com/how-it-works

UPGRADLE #3:
MAKLE EMAIL
YOUR BEST

I' RIEND




Drive new and
repeat buyers and
FAST

Stay top-of-mind for
clients who aren’t
ready or have a long
buying lifecycle

It's a cheap marketing
channel!

Fast feedback on what
people like and want
more of

WY EMAIL IS
AMAZING FOR
SMALL
BUSINLESSES




TURN ANONYMOUS VISITORS INTO LEADS

Newsletter sign-up
Free trial
Free downloads

Most website tools have a built-in option
for these 77 of blog and website page design

FREE GUIDE: WEBSITE DESIGN
EXAMPLE LOOKBOOK

examples.

DOWNLOAD FOR FREE
|

Out of the box thinking
in your inbox

7-DAY FREE TRIAL

No credit card required

PR INSIDERSamte

10 EXPERT PR PROS SHARE THEIR SECRET STRATEGIES TO
HELP YOU BECOME A PITCHING POWERHOUSE!

SIGN UP

Learn more: Hubpsot's free email course

duinmarketing.com


https://academy.hubspot.com/courses/email-marketing

HOW TO GET MORE EMAIL SIGN-UPS

e Free consult e Free calculator

Annual Revenue @ Gross Profit Margin (%) @
l ; o .

Net Profit Margin (%) @ | éelect Currency

l 0 | | Select...

If you want to double your profits, you may only need a 1.4%
increase in each of the 12 areas.

If you don't know your margins, use 50% for gross margin and 10% for net
margin.

Slide to Choose your 5
impact between 1% and .

10%
»»

Example from riconasol.com

BLKBELD & CO.

Schedule Your FREE
Consultation.

Filll st the following information and set up a time to talk. Once you are done setting up a time, please check

15 Minute Initial
Consultation
[T

o w

vour email for your confirmation.

Select & Date & Time

duinmarketing.com


https://go.riconasol.com/simulator

FAST AND THOROUGH DATA

e |t's the perfect way to get H&
fast feedback on a new - \
product/offer/message - Lo

e You can track open rates,
clicks, and ‘heat’ map to see R
what interests your people T )
most

Learn more: Hubpsot's free email course

duinmarketing.com


https://academy.hubspot.com/courses/email-marketing

AMAZING LOCAL EMAIL EXAMPLES

Huly 2024 | Melissa Hills at Hills Real Estate s

View this email in your browser

TheSundaySnippet

good ideas to help you prosper

e Relator Melissa

Hills monthly
n e W S [et‘te r | hepe you and your family have had a great summer so farl The month of E:)mr:::: E\::zr:a::v!eaders beswaresidoniCIEUyour conpany became

June was full of swim meets, softball games, fun family time and showing

lots of houses! This month we will head up North to our family's litle slice of
o B ; " .
S h Owca S I n n eW heaven at our lake house in Wisconsin. If you need anything, | am always Wait, isn't that the ultimate compliment when someone describes your
g available to help you — please just reach out! company as being “like a family”™?

Cheers,

h O m e li Stl n g S a n d Melissa It may sound good, but there are some important differences between

families and teams worth thinking about and | like this take on it by

Punctuation. Here it is in a nutshell:

Hi Anna,

Families are dysfunctional. Even the best ones have a few weird uncles,
parents, and problem children that mess things up.

owner advice 01 | JUST LISTED

e Case study expert "y
John Stevenson’s
“Sunday Snippet,”
featuring tips and
good ideas

Families are forever. You're born into a family and can never really be
kicked out which means there is way more tolerance for bad behavior
and poor work.

Black sheep get all the attention. Too much time is spent on low
performers rather than top ones.

Here's why you want a team, instead of a family:
Teams are built around a goal. Teams have missions, objectives and

KPls, and they want to win. Families want to peacefully coexist and
provide safe harbor.

Fabulous 2-story home in & wonderful neighborhood. Walking Teams change their players. Teams change depending on game
distance o Briarweod Elementary, Meadowbrook Park and Franklin situations and being a starting player is not guaranteed. You must earn it
Park. Multiple Iving spaces o the main fisar including separeta every week. In a family for example, the first-born has that position for

livimg and dining rooms. Vaulted kitchen opens 1o family roosm
averlooking huge backyard. This home has everything you've bean
looking for! Curb appeal, neighborhood, space and incredible lot!

5200 W 87th 51| Prairie Village, KS 66207

life, no matter if he's any good at it.

Teams are made up of willing participants. The best players choose to

Jjoin your team and they won't join if they sense bad coaching or bad

SbediZ5 bak | 3018 gt teammates. Retention is automatic in families. Hiring and retention is a
$775.000 daily challenge in teams and it keeps vou sharp.

duinmarketing.com



https://hillskc.com/melissa/
https://hillskc.com/melissa/
https://www.clientkudos.com/

e Value-add,
helpful curations /
content

e Advice-focused
and help / guides

e Seasonal promos

Learn more: Really Good Emails website |

GREAT EMAIL EXAMPLES

[EREE] 5 sales strategies for crealors

| 9
In The Know

VOLUME 17 « MAY 2024

Watch out .-
for these 10 ‘ :
emergency w,
repairs. ;‘;:..-.;s._ =
\ =

From a Scarlett Johansson-impersonating (allegedty) Openal voice
assistant 1o TikTok's looming layof! plan, the creator economy s anmything
but uneventlul. This week we've assemibled  few ceniral syalegies 10 help
you buld wealth as

& crealor and weather whalever s

‘ou'va spend a lot of ime a1 hom, wi
break. Get aband of these repair em

Links you'll love

= IikTok moves lorwnrd with massive yolfs in lght of Bider's ban

» Gat the guide
out
« Scarkeit Johanseon ‘Torced 1o hire kgl oounsed atled ecent Opendl
deme

When to hire a pro.

#5  Strange noises and funny smells
= Hyour han acting (or smelling) off, call a

protessior

/-/", Repair or replace?
™ Some repairs are beyond DIY. Hire a peo d you need
samething replaced.

There's bugs irvohed.
siner, Find & pro 1o get rid of every

5 winning sales strategies from top
creators (with checklist)

Stog leaving money—and maaning—on the table! We've gathered and
analyzed how our top Teachable crealors are incroasing student lifetime
walue [LTV) by 43%. boosting revenue by neary 20%. and collectively

o postable

Send Love

Valentines are for Lovers (and Grandparents, and Pets and Friends). Pick:
card andwe'll take care ofthe rest. Get 20% offwith code CHILLY

Browse cards

Learn more: Hubpsot's free email course

duinmarketing.com


https://academy.hubspot.com/courses/email-marketing
https://reallygoodemails.com/
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Download Presentation
TTHANK

YOU!




- Book a Free Consult

HAVE
OULSTIONS?

anna@duinmarketing.com

DuinMarketing.com




